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7 Data-Driven Ways to 
Reach Your Ideal 
Customers Using 
Digital Advertising
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• All lines are muted
• Submit your questions via dashboard
• Q&A session at the end
• Webinar is being recorded
• Webinar recording will be sent out 
• If you experience a drop in audio, try 

calling in or switching to the phone audio 
option and back to your computer again

A Few House Keeping Items:



3

WSI AT A GLANCE

For 25 years, WSI has been providing digital 
marketing services and comprehensive 

marketing strategies to businesses of all sizes 
and across various industries. We are the largest 

network of digital marketing agencies around 
the world.

We are a full-service digital marketing agency 
that helps elevate your online brand, generate 
more leads and sales, and improve your overall 

marketing ROI. 
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Gabor is a Business Development expert with 20 years of experience in 
international digital marketing. In addition to being a WSI Consultant and an 

author in WSI’s latest Digital Minds book, Gabor is also a digital transformation 
lecturer for Bachelor and Executive programs at the University of Applied Science 

in Geneva. 

TODAY’S PRESENTER

GABOR MARKUS
WSI Digital Marketing Consultant



5

© 2020 WSI. All rights reserved.

1. What is Effective Marketing?

2. The 7 Ways to Reach Your Ideal Customers

3. Recap & Summary 

4. Q&A

On the Agenda
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What type(s) of digital 
ads are you currently 
leveraging in your 
business? 
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the right 
message 

to the right 
person 

at the right 
moment

Effective marketing is …
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What is a buyer persona?
“A buyer persona is a semi-fictional 
representation of your ideal customer based on 
a combination of market research, customer 
demographics and behaviour and real data 
about your existing customers along with your 
own understanding of their motivations and 
challenges.”

- Cormac Farrelly, WSI Digital Minds
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• Users: 1.17 billion
• 100 billion searches a month

40,000 search queries every 
second

• 60% of Google’s searches come 
from mobile devices

Google Key Data

Source: www.brandwatch.com
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Data from Google Ads
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• Users: 2.5 billon
• 74% of users check the app every day
• The average user spends 35 minutes on 

Facebook a day
• Half of internet users who do not use 

Facebook themselves live with someone who 
does

• 8 billion average daily video views

Facebook Key Data

Source: www.brandwatch.com
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• Users: 1 billon
• Over 60% of users login daily, making it the 

2nd most engaged network after Facebook
• Average Instagram user spends 15 minutes a 

day on the app
• Over 95 million photos uploaded daily 
• 4.2 billion Instagram likes per day
• 90% of Instagram users are younger than 35

Instagram Key Data

Source: www.brandwatch.com
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Facebook knows more 
than we can see!
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Facebook Lookalike Engine

Image source: searchenginepeople.com
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Data from Facebook Ads
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• User-generated content wins: to fit in on 
Facebook, avoid using creative, which won’t 
feel native to the feed.

• Ads are easy to ignore: your ad should 
capture the user's attention within the first 
3 seconds.

• Muted videos are the default: use subtitles.
• Users can engage with your ads: comments 

and shares usually increase the reach.

Facebook Advertising Considerations



23

© 2020 WSI. All rights reserved.



24

© 2020 WSI. All rights reserved.

• Users: 660 million
• 106 million people access the site on a 

monthly basis
• 57% of traffic comes from mobile

LinkedIn Key Data

Source: www.brandwatch.com
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Geofencing
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• Users: 330 million
• 500 million people visit 

Twitter each month without 
logging in

• 500 million Tweets sent each 
day—that’s 6,000 Tweets 
every second

Twitter Key Data

Source: www.brandwatch.com
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• Used hashtags to 
serve up coupons
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• Users: 1.9 billion
• 300 hours of video are uploaded to YouTube 

every minute
• People now watch 1 billion hours of YouTube 

videos every day
• Average person watches 40 minutes of YouTube 

content daily
• More than half of YouTube views come from 

mobile devices

YouTube Key Data

Source: www.brandwatch.com
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At the Begining (Pre-roll) & Displays
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In the Middle & Displays 

An example of Poor targeting
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Remarketing – The Secret Weapon

• Increases campaign cost by 15-20%
• Increases performance by 50%
• Powerful branding impact is the bonus
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Remarketing on Google & Facebook

• ©2016 WSI. All rights 
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A Real-life
Example:
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1. Refine your personas and their favorite platform(s)

2. Evaluate the demand of your products/services

3. Make an attractive offer and adapted it for the chosen platforms 

4. Test and refine

In Summary:
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REACH OUT TO YOUR LOCAL WSI CONSULTANT

Talk to us, we can help!

April 

Want to talk more about how you 
can effectively reach your target 
audience using digital advertising?

Reach out to your WSI Consultant 
or email contact@wsiworld.com.

mailto:contact@wsiworld.com
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READ MORE ABOUT DIGITAL MARKETING IN OUR 3RD BOOK

Available on Amazon and 
other online book retailers. 
Search “WSI Digital Minds” 

or visit
https://bit.ly/wsibook3

https://bit.ly/wsibook3
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Now it’s time for some Q&A
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Thanks for joining us. Please share your feedback.
See you next time!
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