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A Few Housekeeping Items

ÅUse the Q&A icon to submit your questions 
όǿƘƛŎƘ ǿŜΩƭƭ ŀƴǎǿŜǊ ŀǘ ǘƘŜ ŜƴŘύ

ÅChat is disabled BUT available for hosts and 
panelists to share links with you

ÅSpeaking language and closed captioning is 
set to English
ïYou can request the closed captioning to be 

translated in Spanish, French, Portuguese, 
Danish, Dutch, Finnish, Hungarian, and Swedish

ÅWebinar is being recorded & will be shared 
(alongside slides and other resources) after 
the webinar



WSI AT A GLANCE

For more than 25 years, WSI has been a leading 
digital agency, providing tailored marketing 

strategies to over 150,000 businesses worldwide. 

We are dedicated to bridging the gap between 
technology and people, and our goal is to assist 
businesses like yours in effectively connecting 
with your customers and thriving in today's 

rapidly evolving digital landscape. 



! ƭƛǘǘƭŜ ōƛǘ ŀōƻǳǘ aŜƭΧ

ÅWSI Certified Digital Marketing 
Consultant since 2009
ÅHas offices in South Africa and 

the UK
ÅBeen a business owner and 

entrepreneur for over 20 years



What Will We Cover Today

Why Are We Talking About GA4?

Why Did We Need To Change To GA4?

What Are The Biggest Differences Between UA and GA4?

How Can GA4 Actually Help You Run Your Business Better?

Advice on Installing GA4

How To Navigate & Top Metrics

Common GA4 Mistakes To Avoid

Q&A



Poll Time! 

Where are you in your Google 
Analytics journey?

LΩǾŜ Ǝƻǘ DƻƻƎƭŜ 
Analytics 4 installed, 
ŀƴŘ LΩƳ ŀŎǘƛǾŜƭȅ 

using it

LΩǾŜ Ǝƻǘ DƻƻƎƭŜ 
Analytics 4 installed, 
ōǳǘ L ƘŀǾŜƴΩǘ ǎǘŀǊǘŜŘ 

to use it yet

LΩǾŜ Ǝƻǘ ¦ƴƛǾŜǊǎŀƭ 
Analytics installed

I have something
ƛƴǎǘŀƭƭŜŘ ōǳǘ L ŘƻƴΩǘ 
know what or how 

to access it

I knowL ŘƻƴΩǘ ƘŀǾŜ 
anything installed

ΧǿƘŀǘΩǎ DƻƻƎƭŜ 
Analytics?



Why Are We Here?



LŦ ȅƻǳ ŘƻƴΩǘ ŎƘŀƴƎŜ

Your website and app 
traffic data will stop 
populating, and your 
Remarketing ads will 

stop running

LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ D!

You are missing out on 
incredibly valuable data 

that can help you to 
measure your marketing 

and improve your 
business

Why Are We Even Talking About GA4?

¢ƘŀǘΩǎ 17 Řŀȅǎ ŀǿŀȅΧ ōǳǘ ǿƘƻΩǎ ŎƻǳƴǘƛƴƎΚ



ÅBrowsers stopped allowing 
third party cookies

ÅPrivacy laws such as GDPR, 
POPIA

ÅMove away from cookie-
based measurement to 
event-based measurement

ÅFuture-proof Google 
Analytics

Why Did We Need To 
Move To GA4?



How Can GA4 Actually Help My Business?

Marketing Budget AI FutureCompliance CustomiseCustomer Insight LǘΩǎ CǊŜŜΗ

Spend money on 
strategies that 
are delivering 

results

Understand who 
is finding you and 

how they are 
interacting with 

content

Rest assured that 
you are 

compliant with 
any privacy laws

Create reports 
and dashboards 
that are relevant 
to you and your 

business

May be able to 
ask questions in 
future ςthink 

ChatGPT

Massively 
powerful tool 

that gives 
unparalleled 

insights. And you 
ŘƻƴΩǘ Ǉŀȅ ŀ ǎƛƴƎƭŜ 

cent



²ƘŀǘΩǎ /ƘŀƴƎŜŘ

Part 1

Event-based 
tracking means 
ȅƻǳ ǘǊŀŎƪ ǿƘŀǘΩǎ 
important to you

Far more intuitive 
and easier to 

navigate

Enhanced data 
and privacy 

control 

Track user 
behavior across 
platforms e.g., 

website and app



²ƘŀǘΩǎ /ƘŀƴƎŜŘ

Part 2

Focused on 
engagement 
rather than 
bounce rate

Interface and 
reports are fully 

customizable

Attribution is 
data driven by 
default rather 
than last click

All account users 
now see the same 
almost the same 

reports (no Views)



Advice on Installing GA4



7 Top Metrics You Need To Know

What Google 
can identify as a 
ǎƛƴƎƭŜ άǇŜǊǎƻƴέ 

USERS

A user coming 
to your website 
or app for the 

first time

NEW USER

When a user 
comes to the 
site or app

SESSIONS

An action done 
on the website 

or app

EVENT

Scrolling, 
clicking, playing, 

etc.

ENGAGEMENT

Events that you 
have set up as 

being important 

CONVERSION

The amount of 
money 

generated 
(eCommerce)

REVENUE



[ŜǘΩǎ DŜǘ ƛƴǘƻ DƻƻƎƭŜ !ƴŀƭȅǘƛŎǎΥ Home



[ŜǘΩǎ DŜǘ ƛƴǘƻ DƻƻƎƭŜ !ƴŀƭȅǘƛŎǎΥ Reports



[ŜǘΩǎ DŜǘ ƛƴǘƻ DƻƻƎƭŜ !ƴŀƭȅǘƛŎǎΥ 
Acquisition, Engagement & Monetization



[ŜǘΩǎ DŜǘ ƛƴǘƻ DƻƻƎƭŜ !ƴŀƭȅǘƛŎǎΥ Users



Mistakes To Avoid

²Ŝ aŀŘŜ ¢ƘŜƳ {ƻ ¸ƻǳ 5ƻƴΩǘ IŀǾŜ ¢ƻ



MISTAKE #1 Not Leveraging Custom Reports & Metrics



MISTAKE #1 Not Leveraging Custom Reports & Metrics



MISTAKE #2 Not Adjusting How Long Google Retains Your 
Tracking Data



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #3 Not Removing Unwanted Referral Traffic



MISTAKE #4 Forgetting to Link All of Your Relevant 
Google Tools



MISTAKE #4 Forgetting to Link All of Your Relevant 
Google Tools



MISTAKE #4 Forgetting to Link All of Your Relevant 
Google Tools



MISTAKE #5 Not Enabling Cross Device & Demographic 
Tracking



MISTAKE #6 Not Turning On Remarketing 
& Conversions in Google Ads

ÅMake sure you migrate your 
remarketing lists to GA4 in good time, 
ƻǘƘŜǊǿƛǎŜ ȅƻǳ ǿƻƴΩǘ ƘŀǾŜ ŀƴ ŀǳŘƛŜƴŎŜΣ 
or it will be too small for the ads to run.

ÅGoogle is pushing Conversions in GA4 as 
the best practice ς make sure to disable 
your Google Ads conversions/UA Goals 
as conversions or you will be doubling 
counting conversions and overbid. 



Next Steps & Recap

Get your GA4 code inserted by your 
web developer or marketing team

Make sure the code is tracking after 
24 hours

Link to your other Google Products

Change your data collection settings

Enable Google Signals

Set up your events and 
conversions

Import remarketing lists

Change conversions in Google 
Ads to GA4 conversions

Make sure you do the following



Google Analytics 4 Setup Guide: 
A Practical Checklist for Businesses

bit.ly/WSI-GA4-Checklist


