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Succeeding in the New 
Normal with LinkedIn

Tips for strengthening your 
network & brand
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• All lines are muted

• Submit your questions via dashboard

• Q&A session at the end

• Webinar is being recorded

• Webinar recording will be sent out 

• If you experience a drop in audio, try calling in 
or switching to the phone audio option and back 
to your computer again

A Few House Keeping Items:
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WSI AT A GLANCE

For 25 years, WSI has been providing digital 
marketing services and comprehensive 

marketing strategies to businesses of all sizes 
and across various industries. We are the largest 

network of digital marketing agencies around 
the world.

We are a full-service digital marketing agency 
that helps elevate your online brand, generate 
more leads and sales, and improve your overall 

marketing ROI. 
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Gunnar joined WSI in 2012 after a 25-year career in financial services.  He and his 

wife Leslie manage their Oklahoma City based office serving primarily B2B and 

professional service companies.  With a background in training, Gunnar enjoys 

helping others learn about LinkedIn and other digital marketing topics.  

TODAY’S PRESENTER

Gunnar Hood

WSI Digital Marketing Consultant
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What brought you to the webinar 
today?  

– Q: What primary marketing challenge 
are you looking to solve? 

Let’s Take a Quick Poll: 
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1. The Business Case for LinkedIn in the New Normal

2. Personal brand visibility

3. Build better connections

4. Attract with thought leadership

5. Should you use LinkedIn advertising?

On the Agenda
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Lean Into Discomfort

98% LinkedIn Users 

miss the bullseye
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Why bother?
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• 63M decision makers

• 30M Company Pages

• LinkedIn accounts for 80% of B2B leads from social media

• Visitor to lead conversion 3X vs. other channels

• Voted most trusted network

Why bother?
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Why bother?
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Why bother?

20%

Maximum order value using 

remote or self-service



13

© 2020 WSI. All rights reserved.

Why bother?

20%

B2B leaders that commit to further 
digitizing their go-to-market models 
should derive competitive advantage in 
the form of more—and more loyal—
customers than their slower-moving 
peers.
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Welcome to Virtual Networking
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Scalable Relationship Building

1

1,000

1,000,000

• Time Efficient

• Informed

• Broad visibility

• Free

• 24x7
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• You want an All-Star profile – increases reach 50%

• Building a profile is hard – get help

• Make it buyer centric, focus on how not what

• Take advantage of the Featured section (New)

Your Personal Brand
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Your Personal Brand
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Your Personal Brand
bit.ly/ssi_linkedinKeep Score with Social Selling Index

Goal:  
60+
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• Goal:  500+ QUALITY
Connections

• LinkedIn is watching

Build Better Connections

27% of users have 500-999 connections
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Build Better Connections

Targeted Search – Results across categories
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Build Better Connections

Do your research
• Review profiles
• Look for common ground

Create Curiosity
• View content, like & comment
• Follow before connecting

76% say this is top feature
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Build Better Connections

Inviting to Connect

• Only use the connect button on profile 
view

• Always personalize

• Make it about them, not you

• Pretend they are standing in front of 
you

• Leverage your 1st degree network
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Build Better Connections

Don’t Use Automation
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• 97% of B2B use LinkedIn for 
content distribution

• 15x more content impressions 
than job postings

• 3M users share content weekly 
(0.4%)

Attract with Thought Leadership
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Attract with Thought Leadership
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• Post content to engage your 
audience – dwell time

• Space out personal posts by 
at least four hours

• It’s okay to be human

Attract with Thought Leadership
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Attract with Thought Leadership
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• Encourage comments and likes 
- boosts visibility

• Like comments on your post 
within 24 hours

• Only tag people who will likely 
comment 

Attract with Thought Leadership
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• 58% of B2B Marketers say 
LinkedIn ads deliver best value

• 42% of marketers plan to 
increase LinkedIn ad budget

• Sponsored Messaging has a 52% 
open rate

LinkedIn Advertising
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• Minimum audience size of 
300 – very targeted

• Several ad formats

• Pay by click or impression

LinkedIn Advertising
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Start with an Objective

LinkedIn Advertising
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LinkedIn Advertising

Dynamic Ads

Single Image / Video Ads
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LinkedIn Advertising

Carousel Ads Conversation 

Ads

Messaging 

Ads
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1. Embrace the change for faster success

2. Build a buyer centric All-Star profile, get help

3. Connect with the right people

4. Attract others through content

5.  Advertising can help extend reach and leads

In Summary:
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REACH OUT TO YOUR LOCAL WSI CONSULTANT

Talk to us, we can help!

April 

Want to talk more about 

LinkedIn?

Reach out to your WSI 

Consultant or email 

contact@wsiworld.com.

mailto:contact@wsiworld.com
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Now it’s time for some Q&A



37READ MORE ABOUT DIGITAL MARKETING IN OUR 3RD

BOOK

Available on Amazon and 
other online book retailers. 
Search “WSI Digital Minds” 

or visit
https://bit.ly/wsibook3

https://bit.ly/wsibook3
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Thanks for joining us.
See you next time!


