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Common
Social Media Mistakes 
Every Business Should 
Avoid
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• All lines are muted

• Submit your questions via dashboard

• Q&A session at the end

• Webinar is being recorded

• Webinar recording will be sent out 

• If you experience a drop in audio, try calling in 
or switching to the phone audio option and 
back to your computer again

A Few House Keeping Items:
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WSI AT A GLANCE

For 25 years, WSI has been providing digital 
marketing services and comprehensive 

marketing strategies to businesses of all sizes 
and across various industries. We are the largest 

network of digital marketing agencies around 
the world.

We are a full-service digital marketing agency 
that helps elevate your online brand, generate 
more leads and sales, and improve your overall 

marketing ROI. 
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Raakkel is the Head of Customer Success Department & Strategic Partnerships at PromoRepublic, a social media marketing 

company that helps brands connect with their local and effectively manage their social media content strategies at scale. 

She has been with PromoRepublic since they started as a content powerhouse and has seen them grow into a top tier Agency 

Collaboration Platform.

Prior to PromoRepublic, Raakkel spent years in SaaS companies in New York and DC and had a brief stint working for the US 

Federal Government. This eclectic background has given Raakkel a unique experience into how social media affects different 

types of businesses and learned best practices along the way.

TODAY’S PRESENTER

RAAKKEL SIMS

Head of Customer Success Department & Strategic Partnerships
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1. How today’s consumers use social media throughout the buying journey

2. Which social media mistakes business commonly make and how to easily avoid them

3. How to properly plan and develop a social media editorial calendar with the right content mix

4. Why having a solid social media strategy is more important than ever before

5. Q&A

On the Agenda
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How Customer Behavior Has Changed Since Lockdown

7.4%
growth of online sales was reported in July 

compared to March despite easing of lockdown 
restrictions.

(Source: Essentialretail.com)

https://www.essentialretail.com/news/online-grocery-grow-lockdown/
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How Customers Use Social Media Throughout 
The Buying Journey

78%
of local mobile searches result in an in-store 

purchase.

(source: ComScore)

at least 50%
of consumers search for local 

businesses on social media.

(source: Think with Google)

https://mediag.com/blog/nearly-80-of-local-mobile-searches-result-in-a-purchase/#:~:text=According%20to%20a%20new%20study,phone%2C%20and%2011%25%20online.
https://www.thinkwithgoogle.com/future-of-marketing/creativity/communication-strategy-for-business-operations/
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How Customers Use Social Media Throughout 
The Buying Journey

78%
of consumers 

trust social media reviews as much as 
personal recommendations.

(Source: Brightlocal.ca)

71%
of consumers are more likely to 

buy from a brand after a positive social media 
experience.

(Source: Sproutsocial)

https://www.brightlocal.com/research/local-consumer-review-survey/#:~:text=76%25%20of%20consumers%20trust%20online,down%20from%2089%25%20last%20year.
https://sproutsocial.com/insights/data/q1-2017/
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Social Media Marketing Mistakes That Impact Business

Mistake #1: Unsearchable business page and ignoring key info

• No address of a physical location, no directions 

• No info about working hours / delivery options

• No contact info: phone number, email

• Not using native “Shop now” or “Book now” 
buttons

• Not using consistent branding across socials
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Mistake #1: Unsearchable Business Page and Ignoring Key Info
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• Update address and embed the map

• Add contact info

• Upload images of the shop / cafe / salon

• Mention service and delivery options

• Add “Order now”, “Book now” buttons

Solution: Make Your Page Searchable
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Solution: Make Your Page Searchable
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Solution: Make Your Page Searchable
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Social Media Marketing Mistakes That Impact Business

Mistake #2: Posting irrelevant / poor content

• Not making a safety statement on the page

• Not posting to the page regularly

• Posting generic content that doesn’t engage 
the audience

• Avoiding interactive content formats 
(videos, polls)
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Mistake #2: Posting Irrelevant / Poor Content

too much text

no spaces

generic image
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Mistake #2: Posting Irrelevant / Poor Content

unstructured text

no visual at all
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• 40% of engaging content 

– (questions, polls, and quotes) 

• 30% of promotional content 

– (special offers, and discounts)

• 20% of educational content 

– (pieces of advice, tips, and hacks)

• 10% of curated content

– (content from other industry experts)

Solution: Create a proper Content Plan
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Choose the best posting time

Facebook:

• Thursday and Friday between 1:00-3:00 PM 

Instagram:

• Between 9:00-11:00 AM

Solution: Build Posting Consistency
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catchy slogan

Clear CTA

bright visual

Solution: Create a Proper Content Plan
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Well-structured text

Engaging emojis

Interactive format

Solution: Create a Proper Content Plan
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Well-structured text

mobile-first creative

full info

Solution: Create a Proper Content Plan
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short and well-structured text

easy-to-find link

visual featuring the offer

Solution: Create a Proper Content Plan
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Well-structured text

Comprehensive graphics

Solution: Create a Proper Content Plan
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nice and short lead

customized link 

Solution: Create a Proper Content Plan
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Social Media Marketing Mistakes That Impact Business

Mistake #3: Not connecting with followers

• Not answering comments

• Not replying to reviews

• Ignoring inbox
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Mistake #3: Not Connecting With Followers
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Mistake #3: Not Connecting with Followers
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• Respond to direct messages

• Answer to reviews, especially negative

• Interact in comments

Solution: Connect With Followers
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a personalized dialogue

Solution: Connect With followers
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a nice and detailed 
response to a short 
question

Solution: Connect With followers
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Social Media Marketing Mistakes That Impact Business

Mistake #4: Not using analytics tools

• Not tracking reach and engagement 
metrics

• Not staying in the loop of overall page 
performance
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• Track post reach and engagement

• Check which posts perform best

• Use your post performance to 
guide your future social content 
calendar

Solution: Keep an Eye on Your Performance
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 Have a social media strategy in place 
Make your business page visible
 Post regularly
 Add various content formats and types
 Answer messages, comments, and reviews
 Regularly check your page statistics and adjust

Summary Checklist
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REACH OUT TO YOUR LOCAL WSI CONSULTANT

Talk to us, we can help!

April 

Your social media strategy needs to 
be adapted to your industry, market, 
and audience which is where WSI 
can help.  

Reach out to your WSI Consultant 
or email contact@wsiworld.com.

mailto:contact@wsiworld.com
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Now it’s time for some Q&A
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READ MORE ABOUT DIGITAL MARKETING IN OUR 3RD BOOK

Available on Amazon and 
other online book retailers. 
Search “WSI Digital Minds” 

or visit
https://bit.ly/wsibook3

https://bit.ly/wsibook3
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Thanks for joining us. Share your feedback.
See you next time!


