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HOW TO MAKE IT EASIER 
FOR YOUR LOCAL  
CUSTOMERS TO FIND YOU 
ONLINE
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• All lines are muted
• Submit your questions via dashboard
• Q&A session at the end
• Webinar is being recorded
• Webinar recording will be sent out 
• If you experience a drop in audio, try calling 

in or switching to the phone audio option and 
back to your computer again

A Few House Keeping Items:
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WSI AT A GLANCE

For over 25 years, WSI has been providing 
digital marketing services and comprehensive 
marketing strategies to businesses of all sizes 

and across various industries. We are the 
largest network of digital marketing agencies 

around the world.

We are a full-service digital marketing agency 
that helps elevate your online brand, generate 
more leads and sales, and improve your overall 

marketing ROI. 
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Alison joined the WSI global network in 2004. Consistently a WSI Top 25 revenue earner and a WSI Top Gun, Alison's digital 

agency is located in the Los Angeles area. Alison has decades of experience working with businesses on their traditional and 

digital marketing strategies and providing strategic direction, competitor analysis, and SEO solutions. She is also the author of 

the chapter on Lead Nurturing in WSI's 3rd Digital Minds book.

TODAY’S PRESENTER

Alison Lindemann

WSI Digital Marketing Consultant
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1. Define Local Search and Benefits

2. Review 4 Main Types of Search Results

3. 7 Action Items You Can Implement In Your Business

4. Q&A

On the Agenda
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How would you describe your level of 
visibility to your local market online?

Let’s Take a Quick Poll: 

― I have a website, but no one finds me online

― I have some engagement online, but I need more

― Local Search is currently a significant driver of my 
business



7

© 2021 WSI. All rights reserved.

What is Local Search?

Local Search means being 
found when someone is 

looking for a product, service 
or business category in the 

local market you serve. 
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• 46% of all Google searches are seeking local information! 
(Source: GoGulf)

• Half of all local searches result in an in-store visit within 1 day. 
(Source: WebFX)

• “Near Me” type searches grew by more than 900% over the past two 
years! (Source: Chat Meter)

Why Should You Care About Local Search?
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4 Main Types of 

Search Results
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Local Search Results 
Page Breakdown
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• Free business profile on 
Google

• 90% of consumers use 
GMB to find a local biz

• SHOCKING! Over 50% of 
local businesses have NOT 
claimed their listings!

#1. Google My Business (GMB) Maps
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#2. Local Search Engine Optimization (SEO)

• Google’s goal is to list the most 
relevant results

• Local SEO is the process of optimizing 
your online presence based on a set 
of ranking factors

• They look at many factors, but the big 
ones are:
– Proximity: how close is the business 

to the person searching
– Relevance: how relevant are your 

products/services to the search 
phrase or sentence

– Prominence: how well-known is the 
business and how much strength does 
the domain have
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• Search results with “Ad” in 
front of them are Google paid 
ads

• The advertiser is paying a fee 
each time someone clicks on 
that search result

• There can be national 
companies competing with 
local businesses

• Don’t take on paid ads 
yourself

#3. Paid Search Results
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Businesses that earn a “Google Guaranteed” badge are listed 
(rotated) at the very top of the page for local searches.

#4. Google Guaranteed Listings
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7 Actions to Increase 

Your Online Visibility
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• Mobile websites are responsive and can adapt to 
any screen size

• Most local searches are done from a phone

• Run your site through Google’s mobile test: 
https://search.google.com/test/mobile-friendly

• Talk to your web developer if your website does 
not pass

ACTION #1: 
Make Sure You Have a Mobile-friendly Website

https://search.google.com/test/mobile-friendly
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• Local search is very tied to your address

• If you’re a single location, add your address to your website footer and contact page

ACTION #2
Make Sure Your Business Address is on Your Website

• If you have multiple locations, create a 
“locations” page that lists the address of each 
location

• Create a unique page for each address/location

• Add Schema Markup to your site 

– Advanced technique that makes it easier for 
Google to display your info. 
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• One of the most important 
things you can do to help 
your business get found 
locally

• Let’s talk TIPS!

ACTION #3: 
Create a Google My Business (GMB) Listing
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1. Claim or create your profile

2. Add/update all business info

3. Upload photos and videos

4. Respond to a customer reviews

5. Enable additional features if desired

6. Create Google posts on your profile

GMB – Steps to Complete Your Profile
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Create or Claim Your Listing
Search Your Name
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Google Gives You Ownership Hint
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• Google will verify that you have a right to manage 
the profile

• Verify via text, phone call or post card

• Make sure someone is watching out for the 
postcard!

Verifying Ownership
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Adding Your Business Info

1. Business Name
The way you title your 
business matters. Give 

it some thought.

2. Address
Naming conventions 

important

3. Business 
Description

Use important phrases 
and your location

4. Business Categories 
Select 1 primary and 

10 secondary

5. Completeness 
This matters – if in 
doubt, fill it out!
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Add Photos and Videos

• Enhance the trust of your business

• Showcases your products, services and storefront

• Get creative – use videos for customer 
testimonials or take them on a tour

• Studies show more photos get more phone calls, 
request for directions and clicks to your website
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• As business owners, we know the advantages 
and disadvantages associated with reviews

• 76% of customers trust reviews as much as 
personal recommendations

• A BrightLocal survey found that 97% of 
searchers who read reviews also looked at the 
business’ response

• Bottom line - GMB reviews impact rankings

Manage Customer Reviews
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• Chat with customers by enabling the 
messaging feature within your 
account 

• GMB has a social component – create 
a new post every week or so

– Post types include offers, events and 
product info

Extra GMB Features
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GMB Insights & Reporting
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ACTION #4: 
Create Local Oriented Content for Your Website
• Balancing act between being concise for 

your reader and Google’s sweet spot for 
length

• Shoot for 1,000 words on your most 
important pages 

• Write for the reader but include 
geographic terms in your text

• Add FAQs to your most important pages
• Use Quora.com for ideas
• Publish content regularly using a Blog 
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• A business citation is an online mention of 
your business that includes “NAP” 
information – Name, Address, Phone

• These business listings help with rankings

• Your NAP must match exactly in order to 
count

• Any inconsistencies confuse the search 
engines and can lead to a dip in visibility

• Use this free checker
https://moz.com/products/local/check-listing

ACTION #5: 
Update and Create Business Citations

https://moz.com/products/local/check-listing
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• Create profiles on popular national citation sites as well as local 
directories

Create New Business Citations
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• One of the most common voice searches is for 
directions

• Most voice searches are looking for very specific 
info – address, store hours, types of services etc.

• Triple check you have this info on your website 
and make sure to keep it updated on your GMB 
listing

• People are more conversational when searching 
from their phone. 
– Target longer phrases and questions in your content.

ACTION #6: 
Optimize for Voice Search
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Voice Activated Search – Try It!
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• The badge gives potential customers more confidence to use your 
services

• You must apply and go through an in-depth certification process which 
involves a background check

• Once approved, you add a “Pay-Per-Call” budget to get leads

• Primarily available for home services, financial and legal categories

ACTION #7: 
Get Google Guaranteed
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Appliance Repair HVAC Carpet Cleaning Carpentry Landscaping

Tax Services Law Windows
Water Damage 

Services
Roofing

Flooring Real Estate Moving Pest Control Financial Planning

Plumbing Electrical

Google Guaranteed Sample Industries

ARE YOU HERE?
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In Summary:

1. Need a Mobile-Friendly Site

2. Add Address to Website

3. Create GMB Listing

4. Create New Content with Locations

5. Update Business Citations

6. Optimize for Voice Searches

7. Get Google Guaranteed Ask for our Local Search Self-
Assessment Tool or get a 

Local Search Audit
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REACH OUT TO YOUR LOCAL WSI CONSULTANT

Talk to us, we can help!

April 

Need help with your local search 
strategy or want to have a Local 
Search Audit done on your behalf? 

Reach out to your WSI Consultant 
or email contact@wsiworld.com. 

mailto:contact@wsiworld.com
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Now it’s time for some Q&A
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READ MORE ABOUT DIGITAL MARKETING IN OUR 3RD BOOK

Available on Amazon and other 
online book retailers. 

Search “WSI Digital Minds” or visit
https://bit.ly/wsibook3

https://bit.ly/wsibook3


Thanks for joining us. See you next time!

May 26th Webinar: 

Reviews to Revenue: How to Grow Your Business with 
Online Reputation Management


